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After a precipitous fall through 2008, the US economy is showing 
ŜŀǊƭȅ ǎƛƎƴǎ ƻŦ ǎǘŀōƛƭƛȊƛƴƎ Χ 

Source: BMO Capital Markets Economics
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Though the sense of optimism is cautious, economic indicators 
have started exhibiting positive trends

Economic Indicators Movement

Key Indicators Trend Movement

Housing Starts
ÅGrew by 1.5% in August 2009

ÅThis was thehighest level since November 2008

Manufacturing
Å¢ƘŜ L{aΩǎ ƳŀƴǳŦŀŎǘǳǊƛƴƎ ƛƴŘŜȄ ǊƻǎŜ ǘƻ рлΦр ƛƴ !ǳƎǳǎǘ όпуΦф ƛƴ Wǳƭȅύ

ÅA reading above 50 indicates the sector is expanding

Retail Sales
ÅRetail sales surged by 2.7% in August

ÅIt was the fastest rate in more than three years

Auto Sales
ÅAuto sales in US boomed in August 2009

ÅFord reported a 17% growth in sales. Hyundai posted a 47% growth

Unemployment
ÅUnemployment rate rose to 9.7% in August 2009

ÅHighest since June 1983 and worse than economistǎΩ expectations

Consumer 
Confidence

ÅRebounded in August 2009

ÅRose more than expected after two consecutive months of decline

Savings Rate
ÅSavings ratedeclining : 4.2% in July (6% in May and 4.5% in June)

ÅA positive sign  so far as  consumer spending goes
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Both Banking IT spending and Securities & Investment IT 
Spending have been impacted

Å 3 of the 5 largest investment banks have ceased 
to exist as independent entities

Å{ŜǾŜǊŜ ƛƳǇŀŎǘ ƻƴ ŦƛǊƳǎΩ ǎǘǊŀǘŜƎƛŜǎ ŀƴŘ L¢ 
decisions in 2009 and beyond due to prevailing 
uncertainty

Å{ŜŎǳǊƛǘƛŜǎ ŀƴŘ LƴǾŜǎǘƳŜƴǘǎΩ ŦƛǊƳǎ L¢ ǎǇŜƴŘ ƛǎ 
expected to recover more swiftly than Banking 
IT spending

Å IT spending in Retail Banking and Cards down, 
tracking unemployment trends

Å Customer-facing investments are being 
prioritized

ÅWholesale Banking IT Spend has compensated 
for weakness in other segments

IT Spending (USD Million)

Source: Financial Insights
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{ŜǾŜǊŀƭ ǘǊŜƴŘǎ ƘŀǾŜ ŎƭŜŀǊƭȅ ŜƳŜǊƎŜŘ ƛƴ ǘƘŜ ŎǳǊǊŜƴǘ ŘƻǿƴǘǳǊƴΧ

TrendsKey Themes

ωRealize the targeted value of the merger, effectively manage post merger 
integration
ωStructured enterprise-wide IT cost reduction programs

ωReplacement of legacy transaction systems to improve agility
ωReducing total cost of ownership of core banking platforms

ωConsolidation and Transformation of enterprise payments
ωEvolution of new payment standards

ωRationalization & consolidation of  middle and back office capabilities with a focus 
on operational efficiency , cost optimization
ωIncreased focus on risk management 

ωFocus on being agile and smart in managing compliance risk through IT-enabled 
business transformation
ωOverhaul risk management with a focus on enterprise risk views 

Payments

Post Merger Integration, 
IT Cost Reduction

Core Banking

Securities Trading & 
Processing

Risk Management & 
Compliance

Wealth Management ωEmpower the advisor network through improved tools, real time portfolio views
ωEffective customer segmentation & improved customer experience
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